St lukes International Hospital Patient Experience Survey - Inpatient Scorecard
Period: 74 —rEI% B Oct 2024
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-®- Performance
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-®- Net Promoter Score

* NPS (Net Promoter Score) is a customer loyalty metric on a 0-10 rating scale, developed by Satmetrix

Systems, Inc., Bain & Company and Fred Reichheld. NPS = (Promoters - Detractors) / Total responses.
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Show more |

The Internal Priority Index combines information about your facility’s performance and the strength of the

correlation between each survey question and Net Promoter Score. Higher priority is given to those issues that

are strongly correlated and that you scored low on relative to other questions (low mean scores,

).

are listed in order of decreasing priority. Pay particular attention to questions that are consistently among

your top ten priorities.
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Net Promoter Score

* NPS (Net Promoter Score) is a customer loyalty metric on a 0-10 rating scale, developed by Satmetrix
Systems, Inc., Bain & Company and Fred Reichheld. NPS = (Promoters - Detractors) / Total responses.
Australian HECS benchmark legend: €) F1125% @ T150% # $fE50%~ L#125%
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