St lukes International Hospital Patient Experience Survey - Outpatient Scorecard
Period: 77 —FEI% H Dec 2024
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-®- Net Promoter Score

* NPS (Net Promoter Score) is a customer loyalty metric on a 0-10 rat ale, developed by Satmetrix

Systems, Inc., Bain & Company and Fred Reichheld. NPS = (Promoters - Detractors) / Total responses.
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Net Promoter Score: 63
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Net Promoter Score

* NPS (Net Promoter Score) is a customer loyalty metric on a 0-10 rating scale, developed by Satmetrix
Systems, Inc., Bain & Company and Fred Reichheld. NPS = (Promoters - Detractors) / Total responses.

Australian HECS benchmark legend: € T1125% @ T150% # thRi50%~ E125%
@ Li25% @ E1110%

+SIER ETHRISEE

BREFEETOMIAZV IV RAMAETIEEIL MO TL ?
Bt 7Mbb BRAOALA T2 EORATLEN?

AByTI~OEMOLLTERLSHTLEZR? 929
HE-ODLMBESITHT HAFIOERIL A TLIZM? 9°2.5
EEROASVICEIFEREOEE IS TLEN?

FHAFVIORAZODHTLEZD?

FiFFIRO GO OTEIVDATLIEZM? 82.6
ERELTIORRICEELTOET A ? 88.7
HFETU7OREZINSATLEZM?
it TORFLSEMIEILSSTLER?

AsiaPacific benchmark legend: € T125% @ T1z50% # $R50%~ E1125% @ Li125%
€ L£1210% (#) Non-benchmarked item

FYRATIE, 1 ~5DX7—/L%F, 1=0,2=25,3=50,4=75,5=100D0 ~100 DT —/JLIZZEHL TH
HENFS t HAREVAXSNI-BE



